TBL hopes for a better 2019
after last year’s challenges

TBL board chair-
man, Cleopa David
Msuya, speaks
during the annual
general meeting
in Dar es Salaam
yesterday. With
him is the firm'’s
managing direc-
tor, Mr Phillip
Redman (right),
and the Legal
and Compliance
manager Huruma
Ntahena. pHoTO
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Dar es Salaam. Tanzania
Breweries Limited (TBL) will
build on cost efficiencies and
invest in its core brands in
order to post better financial
results this year. The brewer’s
board chairman, Cleopa David
Msuyaysaid yesterday that the
plan for, 2019 is to reverse the
operational challenges of 2018
and turn them into growth
opportunities. “Looking for-
ward after a very challenging
year, we expect to continue
with our dream of making TBL
the most aspirational company
in East Africa. Our target is to
deliver good underlying per-
formance in the year ahead and
long term sustainable growth.
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We, therefore, look forward to
a year of renewed growth cou-
pled withyecontinuousyinvest-
ment in people, innovationand
technology that will sustain
our momentum,” he said.

Mr Msuya was speaking at
the TBL annual general meet-
ing in Dar es Salaam yesterday
where he termed 2018 as ayear
when the beer making sector
faced several challenges.

He said the management
continues its efforts to return
the business to growth, to
deliver improvements through
increased focus on cost effi-
ciencies. He said the company
will increase investments in its
core brands and capital expen-
ditures, to establish the right
organizational set up, and to
build capabilities of employees
tosupport this growth, towards
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our long term ambitions.

The 2018 challenges, accord-
ing to Mr Msuya, included
heavy rains that disrupted the
company’s sales and distribu-
tion channels which limited
consumption hours along the
way thereby resulting into a
0.3 per cent drop in beer sales
volumes.

Similarly, sales of local brew
declined by 644 per cent as a
direct consequence of an.aver-
age 25| per cent price increase
on"Chibuku products tocover
operational costs.

Nevertheless, TBL Group’s
performance - led by its flag-
ship corebrands of Safari Lager,
Kilimanjaro Premium Lager,
and the Spirits business - rose,
raising the profit of Sh210 bil-
lion. “We were able to pay adiv-
idend of Sh206 billion to you
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TBL is engaged in the pro-,
duction, distribution and sale
of malt beer, non-alcoholic
malt beverages and alco-
holic fruit beverages. The
Company operates through
two divisions: Beers, and
Wines and Spirits. The beers
segment comprises clear and
opaque beers. The Company
and its subsidiaries own vari-
ous liquor brands, such as
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our esteemed shareholders, an
equivalent of Sh700 per share
for the 2018 year,” he said. He
said TBL continued to be the
largest taxpayer in the coun-
try, with a total of Sh504 billion
being paid to the government
during the year, compared to
Sh430 billion in the prior year.




